
Vistage Networks

Make better decisions, faster, with the perspectives of trusted peers.
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Vistage Networks: a global community of like-
minded CEOs and business leaders ready to help.

participants and growing
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23 Countries
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Network membership by U.S. region

Largest Networks by membership

Hiring talent | Technology platforms | Looking for partners/vendors

Trends of the industry | Policy/Regulations/Challenges | Board positions 

General networking | ROI 

Top recurring themes 

20% 
Women

80% 
Men

Network participants

Accessing information on demand empowers members to make better decisions, faster. 
With Vistage Networks, members connect to seek and share insights and perspectives with like-minded peers. These online 

and in-person exchanges have centered on speci�c industries, a�liations and interests—and they are powerful. 

Vistage Networks

 Get connected. Join Vistage Networks today: vistage.com/networks

7,700 +
Participants

Networks to which 
a member belongs

2 Average

Manufacturing Technology

Family
Business

Deal
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Connect online 24/7 and in person for the input 
you need to drive your business forward.

A complimentary benefit for Vistage members, Networks provides 
a powerful platform to interact with peers who share your industry, 
affiliation, interest or geography. 

This helps you: 

1. Get timely advice on your most pressing business challenges. 

2.  Discover innovation and solutions around shared and aligned   
business topics. 

3. Build trusted relationships across the broader Vistage community.

4. Access curated content to optimize business practices.

5. Connect with peers within a certain geographic region.

Users on average join 4-6 Networks.
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Choose from a variety of vertical markets
Industry Networks    
No one understands your industry better than an industry peer. Leverage valuable perspectives to make 
industry contacts, get your questions answered and make better, informed decisions for your business.

Construction

Financial Services

Healthcare

Hospitality

Real Estate

Technology

Wholesale and Retail

Logistics, Distribution and Transportation

Manufacturing

Marketing and Media

Professional Services
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Artificial Intelligence

Deal

Diversity and Inclusion

Purpose and Sustainability 

Talent Strategies

Women in Leadership

Entrepreneurs and Small Business 

Family Business

Lead and Read

Choose from a variety of common ties
Affiliation Networks    
Access a global community of colleagues across industries, united by an allegiance to a purpose.                 
Get on-point insight, suggestions and feedback when you need it.
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Choose from a variety of interests
Special Interest Networks    
Gather around shared interests and get great ideas while cultivating friendships with other like-minded 
business leaders. After all, some of the best insights are sparked in unexpected places.

Golf Sports, Leisure, and Wellness Travel, Food and Wine
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Asia Pacific (APAC)

Midwest

Rocky Mountain

Europe, Middle East, 
Africa (EMEA)

Mid-Atlantic

South

Latin America 
(LATAM)

WestNortheast

Location challenges could be:

• Vendor and service provider 
recommendations in your area

• Local laws and guidance

• Regional issues impacting your 
business (i.e., weather, economics, 
trends)

• Advice for a market/region you’re 
not familiar with

Get closer to the leaders closest to you
Geographic Networks    
If location is important to the responses you wish to receive,  
then a post in regional Networks would be appropriate.
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“I was pleasantly surprised by the rapid and candid replies and advice. We had been leaning 
a particular direction, and the response helped us solidify what we were already thinking, but with 
greater confidence now.“

Hazel Wiggington, Managing Partner, H2 Performance Consulting

“Getting input from 14 CEOs in my group is an awesome thing, but to also get perspectives from 
thousands of others around the world within hours is invaluable.”

David Fitch, President, Fitch Lumber

Tap into a powerful aspect of your Vistage membership.
Use the power of shared expertise to accelerate results, save time and 
maximize resources.

“I was able to get an SBA loan we needed because of a member in the Network. THANK YOU 
THANK YOU THANK YOU for all the help and referrals. This saved my business and over 40 jobs.”

Matt Doll, CEO, American Fireglass
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Members who post a business challenge to their Network  
promptly receive an average of 8-10 responses.  

What are Networks members talking about right now?
• Hiring and retaining talent

• Selecting technology platforms

• Choosing the right vendors 

• Staying current on policies and regulations 

• Improving ROI

• Understanding a millennial workforce

• Building a better workplace culture  

• And much more 

Don’t miss out on this powerful Vistage benefit.

Get connected now: vistage.com/networks. 
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For more information, visit vistage.com/networks or email networks@vistage.com.

Vistage Networksl

Last year, we had over 5,000 questions asked and over 46,000 answers provided. 
Which Networks will you join?

Golf

Healthcare

Hospitality

Lead and Read

Latin America (LATAM)

Logistics, Distribution and Transportation

Manufacturing

Professional Services

Real Estate

Rocky Mountain

Midwest

Northeast

Mid-Atlantic

Purpose and Sustainability

South

Sports, Leisure and Wellness

Wholesale  and Retail

West

Technology

Women in  Leadership

Talent Strategies

Travel, Food and Wine

Financial Services

Construction 

Asia Pacific (APAC)

Artificial Intelligence

Deal

Diversity and Inclusion

Entrepreneurs and Small Business

Europe, Middle East, Africa (EMEA)

Family  Business

Marketing  and Media
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